
Pay-Per-Click (PPC)
Google Paid-Search



How we use 
paid-advertising to attract 
high-ROI customers



Google paid-advertising is a highly 
effective means of seeking out 
traffic with a high likelihood to 
purchase. For this reason, you can 
achieve sustainably high returns 
on your advertising budget. 
When you want to buy something, I’d 
say 99% of the time you go to Google to 
get it. That’s why it’s so important for 
your business to be there when your 
customer searches for your product or 
service. If you aren’t, take a guess as to 
who they’ll go to...

GOOGLE PAID-SEARCH

Advertising focused 
on the bottom-line



SEO is great. But PPC trumps 
it when it comes to its ability 
to control exactly where 
you’ll show up, when you 
show-up and how you show 
up.
We help you isolate which 
keywords are best for your 
business to use, and create an 
effective targeting strategy to 
make sure you’re attracting traffic 
that converts.

SEO VS PPC

More control



Focused on 
doubling your 
conversion-rate, not 
your budget 
There are two ways to compete 
against the big-boys. By 
outspending them, or outsmarting 
them. Focusing on your landing 
page experience does the latter.
Our approach is all about return on 
investment. Once you’re able to convert 
leads at a rate higher than your 
competition, you can experience as 
many sales as your competition with 
half the budget. It’s all about making you 
difficult to compete with, irrespective of 
the size of your business.

FOCUSED ON USER-EXPERIENCE
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Double the 
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Half the budget

Half the 
conversion rate



We focus on landing 
page experience 
You can lead a horse to water, but you 
can’t make it drink. Users are no 
different. 
You can have the most efficient, cheapest 
means of attracting traffic to your website, 
but if a customer doesn’t trust you, like your 
brand or what you have to say, it’s all in vain - 
they won’t buy.

That’s why we use tools to study how users 
interact with your website, things like looking 
at what sections they spent the most time on 
and how their journeys ended. We then use 
this information to test various design layouts, 
imagery, and sales copy combinations to 
continuously improve the experience and 
increase conversion rates. 

FOCUSED ON USER-EXPERIENCE



Survival of the 
fittest 
It goes without saying, we 
only keep the winners, 
meaning your campaign 
only goes from strength to 
strength.
We continuously trial new 
versions, leveraging 
machine-learning to find the 
best combination, meaning 
more visitors carrying out your 
desired action once they arrive.

CONTINUOUS IMPROVEMENT

Lower Conversion Rate

Higher Conversion Rate



Set-up charge:
£350 (one-off payment)

Monthly:
£350 + 8% of advertising spend
(Minimum 3 months)

Deliverables:
● Keyword research
● Monthly report
● Conversion tracking implementation
● Website conversion consultation

Our Prices
HOW WE CHARGE




