
Social Media



Why our social media 
strategies convert 
followers to buyers



Social Media 
Management
We build your following 
through high-quality 
content that drives 
interactions and awareness
Likes, comments and shares 
aren’t sales. But they are social 
currency that can help you build 
relationships which boost your 
bottom line.

SOCIAL MEDIA



Why is social media so important

According to the Harvard 
Business Review, 
emotionally connected 
customers are 50% more 
valuable.

People connect more with brands that 
have a human touch. That’s why our 
approach focuses on using social 
media to add real personality to your 
brand.



Stay top of mind

Competitor A

Competitor B

Your Brand

Top of timeline, top 
of mind
Your audience spends an 
eye-watering third of their internet 
time on social media. It figures 
that you need to build a strong 
social presence. 
That’s what we do. Through high-quality 
content which drives interactions and 
awareness.



Turn existing 
customers
into repeat 
customers
As any business owner 
knows, it’s easier to get 
repeat sales from existing 
customers than sales 
from new customers. 
Why not use social media as a 
tool to keep them close, and 
advertise other products or 
services they may be 
interested in?



We don’t just post 
and go, we interact
Most social media managers 
think posting content is enough. 
Not us.
There’s a bigger job to be done to 
boost follower growth. We interact 
with your followers, and publish 
content that gets shared.

MANAGING RELATIONSHIPS



Any other benefits?

It helps with 
your Google 
rankings too.
Strong social media activity can 
improve your Google rankings, 
leading to more traffic and 
more leads.



How we’ll increase XXX’s following

Identify and locate 
your demographic

Interact with them to 
attract a follow-back

Build a rapport through 
likes / comments / 

responses

Advise on how to 
maximise follower 

retention

Estimated monthly 
Instagram follower growth 

for XXX
???



Let’s do the maths

4,200
6 months
700 p/m

0.5-1%
Conversion

Rate

21-42
Sales

£???
Multiply sales by 

your average 
order value

New followers Average conversion 
rate for social media

Number of sales 
across lifetime of 

cohort
Forecasted revenue 
from new followers

XXX
Estimated ??? increase




